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PROFESSIONAL SUMMARY
Versatile and detail-oriented Graphic Designer, Photographer, and Post-
EDUCATION Production Editor with a strong eye for composition, color harmony, and
The Graphic Design storytelling. Adept at transforming concepts into visually compelling designs,
Technology A.A.S., & capturing memorable imagery, and refining content through advanced editing
techniques. Proficient in industry-standard software, with a deep understanding
of branding, digital media, and print production. Recognized for creativity,
technical precision, and the ability to adapt to diverse projects. Committed to
delivering innovative, high-quality work that aligns with client visions and
awarded by enhances audience engagement. Actively enhancing marketing abilities to
Hagerstown develop impactful campaigns and strategies, while working towards a drone pilot
Community College license to expand creative capabilities, including aerial photography and
(HCC) videography for dynamic, high-quality visual content.

Graphic Design
technology
certificate

High School Diploma
awarded by Williamsport

WORK HISTORY

High School Automotive Merchandiser | Remote/On-Site at Dealerships

Accomplishments
P Redline Merchandising | 08/2025 — Present

Dean’s List o ) o o

Spring 2023 e Completed full 'merchandlsmg cycles, mcIud'lng inventory verification,

Eall 2024 photography, videography, and documentation.

Spring 2025 e Conducted structured lot walks using the Redline app to match physical
vehicle inventory with digital records, identifying discrepancies and

Winner of M.L.K ensuring accurate listings.

school poster design e Captured high-quality vehicle photos and videos per dealership and

(out of 13 students) Redline standards, adapting methods for store-specific packages.

e Printed and applied buyer’s guides and warranties, providing duplicate
copies and invoices as required.




